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ASTRO TELLER’S TRUTH

Adapting in the Age
of Accelerations
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Source: Thank You for Being Late: An Optimist's Guide to Thriving in the Age of Accelerations. Thomas L. Friedman, 2016.

2 GPTs at Once: Unique
in Human History

Why We're All Tired

The Machines are
Coming!

Automating White-
Collar Labor

man-Machine

e Integration




HEALTHCARE’S ROARING 2020s
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MACRO FORCES (TOP-DOWN)
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MARKET FORCES (BOTTOM-UP)

Whole Health A
A

iIregivers

Health Multipliers
3D-WPH

Interfacing Threat &
Response

Production Capacity

Loyalty Principle




CARE REDESIGN AND MIGRATION

CARE DELIVERY MATRIX
Right Care, Right Time, Right Place, Right Price
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NEW HEALTHCARE “GAME” HAS DIFFERENT

MATH

Revenues (Flexible)
- Expenses (Less Known)

Margin

Purpose: Getting Paid

New Math

Revenues (Fixed)
- Expenses (Essential)

Profit or Loss

Purpose: Creating Value

Old Game (Doctors)

New Game (Consumers)

Healthy Futures

Normalizing Supply-
Demand Dynamics
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Wicked FFS/ASO Medicine

MORE HEALTH. LESS HEALTHCARE. Is Dead
US Healthcare Circa 2035

Al-Driven “P5” Medicine —
Digital Twins

Swimming, Not Drowning
— Getting Healthy Together

More/Better/Longer

Well-being Insurance Coverage

Better than Canada

Healthspans Outcomes

Fewer/Less/Lower

Prevention Exchanges

Hospitals Costs

Engagement  Satisfaction
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Disease Burden Fragmentation

Medical Errors Variation

FFS Medicine Healthcare Inc.



OUTCOMES MATTER.

CUSTOMERS COUNT.

VALUE RULES!
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Follow the
Healthcare Revolution

Subscribe at
4sighthealth.com
or use this QR code

info@4sighthealth.com 4siah
@marketvsmedicine ﬂﬂﬂﬁﬁﬂ:{i
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Tell us what you think:
info@4sighthealth.com

@marketvsmedicine

10 Forces
THAT WILL
CURE
AMERICA’S
HEALTH
CRISIS

PAUL KUSSEROW
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